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			              Chapter 2: Visual Cues 

Can we see different forms in National Hockey League team logos?


He shoots…he scores…. when you often hear this saying most people often think about a winter sport played on frozen ice called ice hockey. Ice hockey is a very popular sport due to the many professional leagues and minor league teams across the world stretching from North America all the way to Japan. One famous hockey league that is known world wide is the National Hockey League. The National Hockey league was founded in the year 1917 where in the league stood six original teams called the original 6. The original six group included the famous Montreal Canadiens who was the first team in the league from 1917-present from Montreal, Quebec, the Toronto Maple Leafs 1917-present from Toronto, Ontario, the Boston Bruins 1924-present from Boston, Massachusetts, the Chicago Blackhawks founded in 1926-present from Chicago, Illinois, the Detroit Redwings 1926-present from Detroit, Michigan, and the New York Rangers 1926-present from New York, New York. Since 1917, the National Hockey League has expanded its league up to 30 teams and may soon be expanding to 33 in the near future. What makes each team different and unique from each other is due to the tradition of each teams’ history with creative iconic logos and defining colors on each unique hockey jersey or sweater. 
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In visual communications we have learned about the concept of form and how our “brain responds to a common attribute of images, which is the recognition of three types of forms: dots lines, and shapes (Lester, Paul, Visual Communication Images with Messages, Pg. 21).” What came to mind when we were given this assignment was logos of teams in the NHL and if most of the logos contained the three types of forms. Three team logos that appealed to the eye were the Boston Bruins team logo, the New York Rangers logo, and the iconic Montreal Canadiens logo. The first form that is mention is dots. “The dot is the simplest form that can be written with a stylus. A dot anywhere within a framed space demands immediate attention”. “Hundreds of small dots grouped together can form complex pictures (Lester, Paul, Visual Communication Images with Messages, Pg. 21).” All three of these NHL logos have hundreds of small dots grouped together in a a single outline of the logo. These dots are often pixilated and are very small to see unless enhanced or magnetized in a drawing software like Photoshop. 
“When dots of the same size are drawn so closely together that there is no space between them, the result is a line (Lester, Paul, Visual Communication Images with Messages, Pg. 24).” Anthropologist Evelyn Hatcher said “straight lines convey a message of stiffness and rigidity, and they can be horizontal, vertical, or diagonal (Lester, Paul, Visual Communication Images with Messages, Pg. 24).” In three of these NHL logos you can see many different lines that are horizontal, vertical, and diagonal. In the Boston Bruins logo there is a big letter B in front of a black and yellow hubcap. In this logo you can see one horizontal line going through the letter B from the middle side, one vertical line running behind the bolded letter B, and there are two bolded diagonal lines going through the B on the left and right sides. “The most restful diagonal line is one that extends from one corner to its diagonal opposite. It is a perfect compromise between horizontal and vertical forces (Lester, Paul, Visual Communication Images with Messages, Pg. 24).” This quote relates very much to the Boston Bruins logo and to the New York Rangers logo with its diagonal lines in the shield. Curved lines in photos often show “a mood of playfulness, suppleness, and movement (Lester, Paul, Visual Communication Images with Messages, Pg. 24).” In the iconic Montreal Canadiens logo there are many curved lines the make the logo. For the people of Montreal, they are proud of their heritage and for themselves as Canadians. The two main curved lines create the bolded C while in the middle there is a blue H with two vertical lines and one horizontal line in the middle. The H in the middle of the C represents the word Habs in French or some believe it stands for hockey as in Canadian Hockey. “If lines are thick and dark, the message is strong and confident. If the lines are thin and light with a clear separation between them, the mood is delicate, perhaps a bit timid (Lester, Paul, Visual Communication Images with Messages, Pg. 24).” This statement speaks a lot about each of these three teams. All three of these teams are strong, confident, and can be timid. All three of these logos have bold lettering and also bold lines that get our attention. 
[bookmark: _GoBack]What grabs our attention the most when we view these logos is the different shapes that are used to create these logos. “Shapes, is the combination of dots and lines into patterns that occur throughout nature and in graphic design. Shapes are figures that sit on the plane of a visual field without depth and define the outside edges of objects (Lester, Paul, Visual Communication Images with Messages, Pg. 25).” Throughout each of these logos there are different shapes like parallelograms, circles, and triangles. In the Montreal Canadiens logo your eyes first look at the H in the middle of the see but inside of the H there are two squares. “Similarly, a square shape, with its formally balanced, symmetrical orientation, is the most dull and conventional shape.” “A square is considered sturdy and straightforward (Lester, Paul, Visual Communication Images with Messages, Pg. 25).” In the New York Rangers logo and the Boston Bruins logo you can see parallelograms like the rectangles in the bolded B in the Bruins logo, or the big square where the Rangers word font is. There are two shapes that are not in each one of the logos, the shapes are circles and triangles. Circles are drawn to grab your attention and make you look at it. Besides the letter O in the New York Rangers logo the only circle that grabs our attention is the Boston Bruins logo with the circular hubcap. Triangles “are the most dynamic and active of shapes. As energetic objects, they convey direction, but they can burden a design with the tension they can create (Lester, Paul, Visual Communication Images with Messages, Pg. 27).” The New York Rangers logo has two triangles that are dynamic and energetic. The triangle in the top right corner is a dark red which shows strength and power. The other triangle is a white one on the bottom left corner of the logo. Each one of these logos are very important in the NHL with their original six teams. Since analyzing we can come to conclusion that most NHL logos have some types of forms that play a part in visual cues of visual communications. 



image1.png




image2.gif




image3.gif





[e————

PP T—

[ ——————
el ol ok 3 e o e
e s i sl g Tl o s
s Moo g 1917 s o
P —
e 1924 gt e, M, B el 53
et g, s, e Do R 12 e o e, .o
[T

-




